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This document serves as a rulebook that explains ORGANISAT
how Kedia Organisation visually presents itself as PASSION BRINGS PR
an Innovative, Progressive Business
Conglomerate in Nepal.

The brand identity is built in such a way that it
may be used to link all sub brands later.

The logo has been modified to represent a e
modern organisation with a rich legacy that is

set to make a mark for itself and Nepal.




PASSION BRINGS
PROGRESS
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Established in 1909, Kedia Organisation is the
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oldest and one of the most revered business A, Arghakhanchi _ PROY e Aot
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conglomerates of Nepal. P
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With various businesses under their wing, Kedia SHREE .. Ot
Organisation, under the leadership of Mr. Manoj e st t -
Kedia, strives to provide quality products that ocsIN | |  RELJANCELIFE

meet International standards. Their focus on
learning and growth fosters a professional and
aspirational work culture that contributes
immensely to the growing economy of Nepal.
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3 WORDS THAT

POSITIONING ool
STATEMENT ORGANISATION

Taking Nepal to newer heights with,
Innovation, Progress, Legacy & Values

.INNOVATION .LEGACY .VALUES



TARGET
AUDIENCE

Investors

Shareholders PROGRESS

Vendors International Standards

Contractors Globalisation

Customers Quality

Employees Learning & Development

CORE
VALUES

TRUST HONESTY

Assurance Integrity
Customer Contribution
Service to Society



BRAND
VOICE

CHARACTER
Professional
Polite
Determined
Modern

Aspirational

Y\

TONE

Personal
Conversational
Hoest

Transparent

LANGUAGE
Simple
Relatable

Not heavy
on jargons

PURPOSE

Educate
Engage
Build Trust

BRAND
PERSONALITY

Professional
Contemporary
Progressive
Trsut worthy
Quality
Integrity

Humble / Grounded

Welfare oriented
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= The #1 destination
Far youth sparts game
film and highlights
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USAGE

Large Scale
Logo with type

Kedia

ORGANISATION

Small Scale
Mark only




- 4 TYPEFACE -

Display Type Body Type
RUBIK MONTSERRAT
Bold Regular

Aa Bb Cc Dd Ee Ff Gg Hh |i
Jj Kk LIMm Nn Oo Pp Qq Rr
SsTtUu Vv Ww Xx Yy Z2

Medium

Aa Bb Cc Dd Ee Ff Gg Hh |i Jj Kk
LI Mm Nn Oo Pp Qq Rr Ss Tt Uu
Vv Ww Xx Yy Zz

Aa Bb Cc Dd Ee Ff Gg Hh |1 J]
Kk LI Mm Nn Oo Pp Qg Rr Ss
Tt Uu Vv Ww XX Yy Z7

Semibold

Aa Bb Cc Dd Ee Ff Gg Hh |i
Jj Kk LI Mm Nn Oo Pp Qg
Rr Ss Tt Uu Vv Ww XX Yy Zz

* Cursive fonts may be introduced on

special occasions or festivals.



BRAND
COLOURS

#AFOBIO HFFFFFF HOF3543 #2DC2BD H161BIE

PRIMARY SECONDARY SUPPORTIVE



COLOUR EXPLORATIONS

Optional Warm Colour Pallete Optional Cool Colour Pallete

DON'T
A No watercolour effects . .
A No pastel shades
A Avoid dull and
faded colours . .




DESIGN GUIDE

Uplifting

Positive

| ess Is More

Tie back to igentity
Using logo shapes In versatile way
High on Relief
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ICON
STYLE -

4 Clean 4Simple «Geometric 4 Solid fill
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TYPOGRAPHY

gl o TE T—— PRICES

CONTACT info festive joy

@nisation Company Goals



Festive

Kedia

ORGANISATION

PASSION BRINGS PROGRESS

Keep the Flame of Progress
alive within you Always!

Manoj Kedia
& Family

CREATIVE TYPES

HR

Branding

WE ARE

terestec

HIRING

MARKETING MANAGER

1 candidates, please apply at
career@kediaorg.com
www.kediaorganisationcom

+91 98765 43210 @

Kedia

ORGANISATION

ON THE PATH TO
PROGRESS

SINCE 1909

-

A Unleashing People Power through Learning
& Fostering a Professional Work Environment
4 Motivating Employees to put in Superior Performance

Inspiring

EMBRACE THI
FUTURE!

2021 brings with it Hope & Belief
for a Prosperous Year




VISUAL INSPIRATIONS




ll! "

I-_i--ﬁ



' NOT TO BE USED

-~ Too vectorish

« Dull background
« New shapes

« Casual font




-~ Thank You!




